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Rhetoric in Action  
 

A few weeks ago I was asked by a member of University of Delaware’s Career Services 

to serve on a panel to students of the English Department about the benefits of majoring in 

English. The alumni are being asked to present stories about their post-graduation experiences 

with job-searching and holding professional careers to undergraduate students. Career Services 

hopes this panel will bring undergraduates a sense of purpose and fulfillment about their future 

plans for internships and careers. As an alumna of the university with strong ties to the English 

department in particular, I was immediately interested in receiving more details on the panel and 

quickly responded back to the message. I believed my career in as an editor of Christian 

literature could serve the undergraduate English students well because I have actively used both 

literary and professional writing skills to grow in my profession. My hope serving on this panel 

is that students will understand that the English major teaches valuable skills and material that 

students will use in their professional lives.   

Those alumni participating in the panel are also being asked to write and submit a copy of 

their most important experience within a professional setting. Students from the English 

Department’s professional writing concentration will edit and publish these stories in a book of 

collective memories from alumni. The purpose of this book is two-fold: to give professional 

writing students experience with editorial and publishing tasks, and to serve as a reminder to all 

students the benefits and challenges of majoring in English. This aspect of the project was an 

excellent decision by the English and Career Services departments: the students will gain an 

opportunity to take part in the publishing process and in editing and revising the alumni’s stories 

also have the chance to thoroughly examine the experiences of their mentors. What a brilliant 

rhetorical move by the leaders of the English department—especially fitting for my story since I 

decided from the beginning to write short piece on the use of rhetoric within my profession.  

I presented the following text at the panel to the undergraduate students of the English 

department at University of Delaware. The story details my interviewing experience at 

Bethlehem House Publishers, with whom I am currently employed.  

 

Persuasion in Christian Publishing: The Importance of Editors Understanding the Art of 

Rhetoric Undertaken by Christian Authors  

 

Two years ago I was a newly graduated student of professional writing searching for editorial or 

writing jobs in the publishing industry. I preferred editorial work and hoped to find employment 

as a substantive or developmental editor of fiction. One day I interviewed for an editorial 

position at a Christian publishing house. The lead editor of the fiction department asked me to 

describe my understanding of rhetoric: the definition of the term, the significance of the tool in 

written communication, and an editor’s responsibility to both uphold the author’s specific desire 

through their use of rhetoric and to ensure readers’ appropriate response to the text. The lead 

editor explained that rhetoric is vitally important in Christian publishing because the industry 
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caters to specific audiences and attempts to constantly grow its market. Editors, she said, must 

comprehend all aspects of rhetoric in order to meet the needs of audiences, collaborate with 

every part of the publishing team, and reach new markets. After considering the perspectives of 

various rhetoricians and goals of rhetorical tools, I answered the lead editor to the best of my 

ability. I did not have a lot of experience with rhetoric, but I knew that if I concentrated on the 

material I learned in Professor Bernhardt’s rhetoric class my answer should satisfy the lead 

editor.   

“Rhetoric is the art behind the author or speaker’s communication of truth. The 

communicator employs rhetorical tools throughout document or presentation that guides the 

audience to the speaker or writer’s conclusion of knowledge. Rhetoric is often challenging to 

describe and understand because the leaders in the field do not always agree on how a 

communicator should present the truth—most likely because truth is not universal. Therefore, 

rhetoric tends to be discussed in a negative light; however, the history of rhetoric deems the 

subject important and valuable to communicators when studied and employed in its proper 

manner. Rhetoric is an important aspect of communication because within discourse—whether 

written or oral communication—makes people think about the material at hand. We all desire to 

know the truth, and the only way to find it is to discuss the material within our own mind and 

through discourse with others. In the field of Christian publishing, sharing the truth with 

audiences is more vital than ever because audiences desire to grow in their understanding of their 

faith. The various aspects of rhetoric allow for a multitude of persuasive actions that guide 

people to certain understandings—in publishing, the presentation of the truth comes through how 

much the authors are able to persuade their readers to accept and understand the material they 

presented in a certain manner.  

Editors play an important role in the publishing process: we present our skills from the 

first stage of manuscript submittal to last proofreading and design check before printing. As 

editors we ensure a text is as perfect as possible in every aspect of publishing—text, layout, 

design, and content all must coincide before a publishing company can present a book to readers. 

The rhetorical tools writers use to subtly or obviously grab readers’ attention are chosen with 

care as an author constructs their book. Editors must understand all aspects of rhetoric in order to 

preserve an author’s intention within the text and to ensure readers both enjoy and are not 

offended by the message portrayed in a text. The graphics, color, font, tone, layout, word choice, 

and overall design affect how audiences perceive a document. Pictures of the author draw 

readers’ attention; Facebook and Twitter accounts detailing Bible verses and book sales create a 

personal relationship between the author and readers. An editor of Christian literature, for 

example, may decide to enlarge the font of a verse from Scripture to help readers learn (and 

subsequently memorize) the material without even realize they are doing so. An editor and 

author may choose to work together to create a tone of empathy and understanding when 

publishing a book on overcoming depression to find one’s faith. Writers are attached to their 

work—the effort and passion embedded into a book will blind an author to the nuances another 

set of eyes may read. Editors who understand rhetoric are able to comprehend both sides of the 

subject: the artistic side of the rhetorical tools employed by the author and the audience analysis 

of the text. In Christian publishing the author coming across as teacher, preacher, guide, and 

friend all in one is essential for success; editors know the relationship of author-reader influences  

the rhetorical tools at their disposal that will create sales.   

Rhetoric within communication about Christianity is vital simply because not all 

audience members will agree with the speaker or author about the subject matter. Any 
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communication on religious topics is bound to create emotional upset for someone; people are 

passionate about their faith (or lack of), and anyone who dares to write or speak about religious 

matters must know how to connect with and not offend the audience. The emotional aspect of 

religion also requires communicators to use rhetoric as a continuation of the audience’s 

connection with their faith. Those who care deeply about their faith or those who are looking to 

grow within it will depend upon the communicator to teach them more about Christianity. 

Communicators can employ a belle-lettres writing style—beautiful, flowing writing that appeals 

to those who enjoy sensual style—or study pathological communication styles that will appeal to 

audiences’ emotional sense of self. Developmental and substantive editors must keep a steady 

approach to communication on this level because balancing between an author’s desire to write 

about something personal and meeting audiences’ needs is a fine line.”  

 

 


